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Forty forging ahead

Self-driving cars will still need self-motivating 

individuals to sell them. Whatever the future of auto 

retailing holds, a new generation of retailers will 

make it happen. Automotive News’ sixth annual 

listing of 40 up-and-coming retailers under age 40 is 

a who’s who of future leaders. Read their stories in 

this special section. I PAGES 19-46 I

PLANT LIFE
Ford’s Michigan Assembly Plant 

switched from trucks to fuel-effi cient 

small cars in 2010. Now it’s

switching back to trucks. Ford says

the change — although expensive —

is necessary to adapt to a changing 

market. I PAGES 4, 49-51 I

AUTOMOTIVE NEWS ILLUSTRATION

Listen to fi ve of our 

40 Under 40 in a live, 

interactive conversation

at 3 p.m. ET on Thursday, 

July 20. Visit autonews.

com/40Live for details.

SELF-DRIVING, MAYBE?

ARCELONA, Spain — Audi’s rede-

signed A8 fl agship luxury sedan in-

troduced here last week can drive 

itself in heavy highway traffi  c — but 

only if the local law lets it.

Th at’s a big problem facing all automakers 

as they push to introduce Level 3 autono-

mous driving in their vehicles: how to explain 

to customers that their car will drive itself in a 

traffi  c jam in Florida, but if those same con-

ditions happen when they cross the state line 

into Alabama, they have to keep their hands 

on the wheel, their foot on the brake and 

their eyes on the road.

It’s a case of technology outstrip-

ping humans’ ability to keep up, 

and it may take the U.S. Congress 

to solve. 
Until then, automakers will face 

problems such as Audi’s. Audi   

States join N.Y. to require 

local factors be considered

A year after a New York dealership won a 

court battle over General Motors’ use of gener-

ic sales-eff ectiveness ratings, the ruling’s im-

pact has spread across the country. Courts, 

state agencies and state legislatures have re-

peatedly decided automakers can’t evaluate a 

dealership’s performance without taking local 

factors into account.

California, Florida, Illinois, Ohio and Mary-

land are among the states that have joined 

New York in rejecting the use of generic 

sales-eff ectiveness 

ratings, and the 

practice is under 

review elsewhere.

Automakers typ-

ically use generic 

sales-eff ectiveness 

ratings to see how 

a dealership’s local 

market share com-

pares with the brand’s state average. Dealers 

argue doing so ignores local conditions, in-

cluding income disparities and geographic 

considerations. If, say, a rival automaker has 

an assembly plant 10 miles from a dealership, 

that automaker’s vehicles are likely to have a 

disproportionate local market share — a factor 

ratings often don’t acknowledge.

Th e stakes are high. Dealerships with poor 

ratings don’t qualify for incentives that can of-

ten determine whether a store is profi table.

“It’s not like a bad letter grade. It has serious 

consequences,” Zach Doran, president of the   

Dealership
performance 

ratings
under siege

Jackie Charniga

jcharniga@crain.com

see  RATINGS , Page  59 

“ ““It’s not like a 

bad letter grade. 

It has serious 

consequences.”

Zach Doran, president 

Ohio Automobile 

Dealers Association

Mixed state laws may make Audi A8’s system inoperative in some places

Larry P. Vellequette

lvellequette@crain.com

B

� Keogh: Audi dealers may have role in 

on-demand system I PAGE 59 I

2018 A8: Is Audi 

willing to turn on 

self-drive?

see  AUDI , Page  59 
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Some Dodge
dealers giving
in to Demon
temptation 

pipeline
future

FIRST  IN  A  10 -PART  SERIES      GENERAL  MOTORS

product

Sweet spot
For General Motors, 2016 was the 
year of the car, 2017 is the year of 
the crossover, and 2018 will be the 
year of the pickup. Redesigned 
versions of four GM crossovers are 
hitting dealerships this year, giving 
retailers fresh product in several of 
the industry’s hottest segments. 
I PAGES 23, 26, 28 I

Shifting sands for sedans
fter years of subpar cars, 
General Motors hit a home 
run with the 10th generation 
of its big, cushy Chevrolet 
Impala. Consumer Reports, 
notorious in Detroit for its 
favoritism toward imports, 
called the Impala the best 
sedan it had ever tested, and 

the car became an icon of the auto-
maker’s post-bankruptcy product re-
naissance.

“It’s very luxurious,” said Jake Fish-
er, Consumer Reports’ director of au-
to testing. “In terms of ride comfort 

and quietness, it was really a stand-
out. Th at’s something that has really 
trickled down through the rest of 
General Motors’ lineup.”

Just four years later, the Impala’s 
chances of reaching an 11th genera-
tion look grim. Sales are tanking. Pro-
duction has slowed to a crawl. An av-
erage Chevy dealership now sees 
about one Impala customer every 
two months.

It’s not a case of GM doing anything 
wrong, besides designing crossovers   

Impala at risk as large cars shrink into oblivion

2018 Buick 
Regal TourX

2018 Chevrolet
Camaro ZL1 1LE

AUTOMOTIVE NEWS ILLUSTRATION

EEOC complaint prompts BMW inquiry
10-year temp worker at Mini makes claims of racism, sexism

Michelle Savoy was put on paid leave 
as a Mini market coordinator.

� Buick leaves sedan 
legacy behind 
I PAGE 34 I

Which dealerships are the
best to work for? See the 
list of this year’s top 100. 

I PAGES 19-22 I

BMW of North America says it is 
investigating claims of racism and 
sexism in its Mini division after a 
decadelong temporary worker 
lodged a complaint with the Equal 
Employment Opportunity Commis-
sion. Th e complaint also says the 

company retaliated against her ille-
gally, after she asked about becom-
ing a permanent employee. 

Michelle Savoy, a regional market 
coordinator for Mini’s central region 
in Illinois, said she has carried a sub-
stantial workload as a temp for 10 
years. Until she was put on paid 
leave in mid-April, her duties includ-

ed coordinating auto-show logistics, 
accounting, event planning and 
dealer communications, she said. As 
part of those duties, she regularly so-
licited contracts on behalf of the or-
ganization, created and issued legal-
ly binding vendor purchase orders,   

Vince Bond Jr.
vbond@crain.com

see EEOC, Page  35 

Nick Bunkley
nbunkley@crain.com

A
2017 Chevrolet Impalasee  SEDANS , Page  34 

Dodge said it would give priority production 
to Challenger SRT Demons sold at sticker.

EBay auctions, fan frenzy
fuel 5-fi gure markups

Kuniskis: Use 
Demon as halo

Larry P. Vellequette
lvellequette@crain.com

DETROIT — Th e Dodge Challenger SRT De-
mon’s short supply and salivating fans have re-
sulted in fi ve-fi gure markups from some  deal-
ers, despite incentives from Dodge to keep the 
drag racer at or below its $86,090 sticker price, 
which includes shipping.  

 Just 3,000 copies of the single-year, 840-hp 
Demon will be sold in the United States  and 
another 300 in Canada. Or-
dering opened last month 
for the barely  street-legal 
racer, and Dodge told deal-
ers it would give priority 
production to copies sold at 
or below sticker price  while 
those with infl ated prices 
would be made later in the 
production run.

 Th at apparently wasn’t 
much of a deterrent, be-
cause some dealers found a loophole: Th ey’re 
 using intermediaries on eBay to auction off  the 
right to buy one of their Demon allocations. 
Some buyers are willing to pay $10,000 to 
$70,000 for the honor of later purchasing a 

see  DEMON , Page  33 

ETROIT — If indictments are levied against more people for conspiracy, Fiat Chrysler Auto-mobiles and the UAW will fi nd themselves embroiled in a scan-dal  that could eclipse most oth-ers in recent automotive history. Last week, a federal indict-ment alleged FCA executives partnered with UAW leaders to siphon funds earmarked for employee training to line their own pockets. Th e indictment lays out a sce-nario in which many more charges could be levied against FCA employees and other high-ranking UAW offi  cials who may have been in-volved. 
For now, just two FCA executives face charges. Eight more executives and UAW leaders, in total, have been mentioned  but not named. 

Th e 42-page document outlines a multi- million-dollar conspiracy, alleging  UAW and FCA offi  cials  used embezzled funds to support lavish lifestyles involving fi rst-class trips, $37,500 solid-gold pens and a $350,000 Ferrari 458 Spider.Th e indictment, unsealed last week, de-scribes the alleged illegal dealings of for-mer FCA labor relations chief  Alphons Iac-obelli, deceased UAW Vice President Gen-

eral Holiefi eld and his widow, Monica Morgan, a prominent Detroit photogra-pher. Morgan will be arraigned in a Detroit federal court today, July 31. Iacobelli will be arraigned Tuesday, Aug. 1. Federal investigators claim the three were at the center of a conspiracy  from 2009 through 2014 that included Iacobelli personally pocketing $1 million and help-

ing funnel $1.2 million from the UAW- Chrysler National Training Center  to Ho-liefi eld, Morgan and other high-ranking members of the union.Th e indictment specifi cally mentions at least eight unnamed people  while vaguely mentioning “other” groups of people. 
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Genesis sales grounded in LouisianaGenesis has suspended vehicle sales, ser-vice and marketing in Louisiana indefi nite-ly, citing word from the state’s Motor Vehi-cle Commission that Hyundai Motor Amer-ica was not properly licensed to sell the lux-ury brand’s vehicles in the state.Th e move sets up a battle between Gene-sis and its Louisiana dealers over whether this amounts to a breach of contract by the 

automaker. It also could have nationwide implications if other states’ licensing re-quirements trip up Genesis, which Hyundai created in 2015 as a separate luxury compa-ny and brand, without setting up a separate U.S. sales channel.
At least one dealer involved speculates that Hyundai Motor America may welcome the news because the result could be ad-

vancing Genesis’ goal of reducing its dealer-ship count nationwide. Th e problem arose in June when Genesis General Manager Erwin Raphael told Loui-siana dealers during a conference call that Genesis’ business model was changing and as a result, just two points in the state —   

SECOND IN A 10-PART SERIES     JAPANfuture productpipeline
Crossovers may be all the rage, but Honda, Nissan and Toyota have a legacy of successful cars they are not about to walk away from. I PAGES 29-33 I

‘Two bad actors’ in FCA-UAW affair, but feds could indict more

STATE OF SUPPLIERSTomorrow’s car parts: Autonomous technologies and electrifi cation send suppliers back to the 
drawing board. 
I PAGES 15-28 I

Free accessOur website is open to everyone this week, courtesy of ADESA. To sign up, go to autonews.com/freethisweek

Electrifi cation could kill off unprepared suppliers
Study warns parts makers against short-term thinkingDavid Sedgwickdsedgwick@crain.comF

Supplier Continental has already embraced electrifi cation with development of this robo-taxi.

or traditional auto parts suppliers, the electric car may prove to be the meteor that wipes out the dinosaurs.As many as 75 of the industry’s top 100 sup-pliers will face irrelevance by 2030 unless they es-tablish a niche in the market for electrifi ed cars, 
concludes a just-released study.“Vehicle electrifi cation is coming much faster 

than most industry analysts expect,” said Paul 
Eichenberg, a suburban Detroit consultant who au-thored the report. “Many CEOs are so focused on this quarter’s earnings that they are not seeing the future.”
By 2030, 57 percent of vehicles produced each year will be electric vehi-cles, plug-in hybrids or vehicles with 48-volt elec-trical systems, Eichen-berg predicts.

Th at will create a $213 billion annual market for the batteries, motors and electronics required to 
power EVs, plug-in hybrids and mild hybrids.Th e warning is certain to resonate this week in 

Traverse City, Mich., where automakers, suppli-ers, consultants and vendors are gathering for the 
Management Briefi ng Seminars, an annual indus-try deep-dive hosted by the Center for Automotive 

Research of Ann Arbor, Mich. Many attendees 
there know the auto business is spinning from the 
pace of rushing toward self-driving vehicles.Many believe the shift to autonomous technol-   

see  SUPPLIERS , Page  41 

SCANDAL IN DETROITTIP OF THE ICEBERG?

Licensing oversight or a bid to cut dealer numbers?

David Undercoffl erundercoffler@crain.com

see  GENESIS , Page  45 

Michael Waylandmwayland@crain.com

D
Former UAW President Bob King, left, shakes hands with Alphons Iacobelli, then-Chrysler 

labor relations chief, in 2011. Behind them are former UAW Vice President General 

Holiefi eld and then-Chrysler Senior Vice President Manufacturing Scott Garberding. 

Iacobelli and Holiefi eld’s widow are indicted in an embezzlement scandal.

See autonews.com/uawfcascandal for all our stories on this saga.

“ ““More could be charged.” 
Peter Henning, 
former federal 
prosecutor

see SCANDAL , Page  44
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LANO, Texas — The grand opening 

ceremony for Toyota’s new North 

American headquarters featured ae-

rial dancers twirling atop polarized 

glass high above the 100-acre cam-

pus in a carefully choreographed mix 

of precision and risk.

It was a fitting tribute to Toyota’s $1 billion 

bet to uproot thousands of workers from te-

chie California to a Texas city whose name 

means “a flat place” for its barren terrain.

The logic of nestling the regional home of 

one of the world’s dominant automakers amid 

Plano’s headquarters row of financial institutions 

and insurance companies wasn’t immediately 

apparent three years ago, when stunned Toyota 

and Lexus workers got the news.

“Great place to work, until they moved to Tex-

as!” was one of the skeptical comments posted 

anonymously on job site Glassdoor by an engi-

neer at the former Torrance, Calif., headquarters 

shortly after the announcement hit like a thunder 

clap in April 2014.

Steaming-hot Texas was no match for beachy 

Southern California and its car culture, not to 

mention the potential for strained family ties  

Methodical approach and generous incentives  

prevent brain drain amid massive Texas relocation

THE TOYOTA
TWO-STEP

Laurence Iliff
liliff@crain.com

P Toyota’s Texas campus will accommodate about 

4,200 workers when the last arrive by year end. 

see TOYOTA, Page 30

n Relaxed timeline  

was a rush for  

builders I PAGE 32 I

Lentz: Toyota is 

“really creating 

an all-new 

organization.”

PHOTO GALLERY:  

For more photos of 

Toyota’s new Texas 

headquarters, go to 

autonews.com/

toyotahq

LAURENCE ILIFF

LAURENCE ILIFF

FOURTH IN A 10-PART SERIES

future product
pipeline

TIM RICE Premium brands Jaguar, 

Land Rover and Volvo are 

having a heyday of new 

products and powertrains 

as they move into 2018 and 

beyond. I PAGES 26, 28, 29 I

More than two-thirds of U.S. Smart 

retail outlets have opted to stop sell-

ing Daimler AG’s microcar brand af-

ter it switches this year to offering 

only electric vehicles here. The 

shakeout will leave Smart with just 

27 dealerships, fewer than even 

Lamborghini and Lotus.

Mercedes-Benz USA, which dis-

tributes Smart in the U.S., asked 

dealers to decide by the end of June 

whether to continue selling the 

ForTwo two-seater, the brand’s sole 

nameplate. Of Smart’s 85 outlets, 27 

said they would remain, while 58 

said they would move to a ser-

vice-only operation, said company 

spokeswoman Donna Boland. Those 

numbers are preliminary, she said.

The 27 remaining Smart dealerships 

are largely concentrated in states with 

zero-emission vehicle mandates and 

that give Smart “the highest market 

penetration potential,” Boland said. 

Daimler executives had said they 

Microcar brand to be 

left with 27 outlets  

Two-thirds 
of Smart’s 
U.S. stores 
call it quits 

Amy Wilson
awilson@crain.com

Fifty-eight U.S. Smart stores plan to 

shift to service-only for the ForTwo.

see SMART,  
Page 38

ETROIT — For more than two 

years, FCA has been FSBO 

— that’s For Sale By Owner 

— with no serious offers.

Not anymore.

Representatives of a well-known 

Chinese automaker made at least 

one offer this month to buy Fiat 

Chrysler Automobiles at a small pre-

mium over its market value, Auto-

motive News has learned. The offer 

was rejected for not being enough, a 

source said. 

Meanwhile, other sources inde-

pendently identified executives from 

other large Chinese automakers con-

ducting their own due diligence on a 

potential purchase of FCA, including 

meeting last week with representa-

tives of U.S. retail 

groups about a po-

tential acquisition. 

A source said FCA 

executives have 

traveled to China 

to meet with Great 

Wall Motor Co. 

And Chinese dele-

gations were seen 

last week at FCA’s 

headquarters in 

Auburn Hills, Mich. 

Chinese companies are under 

government pressure to expand out-

side China by acquiring foreign 

companies. FCA may be a perfect 

target, given that CEO Sergio Mar-

chionne has focused on streamlin-

ing the automaker’s operations to 

make it enticing to a buyer, making 

bold moves such as exiting small 

cars and sedans and revamping the 

company’s manufacturing footprint. 

It’s unclear which Chinese auto-

maker or automakers are pursuing 

FCA. Different sources have pointed 

to involvement by different ones — 

Dongfeng Motor Corp., Great Wall, 

Zhejiang Geely Holding Group or 

FCA’s current joint venture partner 

in China, Guangzhou Automobile 

Group. But it is also unclear which 

company or companies are likely to 

follow through or succeed. 

Sources: 
FCA has 
Chinese 
suitors
Jeep and Ram fit the 

bill for acquisitions
Larry P. Vellequette

lvellequette@crain.com

D

Marchionne: 

Making FCA 

enticing.

see FCA, Page 37
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future productpipeline
South Korea’s sibling rivalry is 

heating up: While Kia is outshining its 
big brother in the U.S., Hyundai has big 
things planned for 2018.  I PAGES 22-23 I

FIFTH IN A 10-PART SERIES

Great Wall wants to own Jeep

SHINY PEBBLE
It’s the most over-the-top classic-car spectacle on the 
automotive calendar, but the Concours d’Elegance in 
Pebble Beach, Calif., and other Monterey Car Week 
events are more than that. They’ve become the 
backdrop for carmakers’ coolest concepts.

M O R E  C O V E R A G E
 Infi niti’s Prototype 9 roadster is a handcrafted 

silvery retro racer concept I PAGE 3 I
 The BMW Concept Z4, with its classic roadster 

look, previews the next-generation BMW Z4. I PAGE 6 I
 Mercedes-Benz’s Vision Mercedes-Maybach 6 

Cabriolet is an ultraluxe convertible of the future I PAGE 6 I
 Aston Martin to inject new life in its aging Vanquish line 

with limited-edition Zagato-bodied vehicles I PAGE 36 I

DETROIT — Maven doesn’t want to be the next 
Zipcar, Uber or Lyft. It wants to be all of them, and 
more.

As part of an ongoing expansion, the General 
Motors service brand is examining a new car-shar-
ing service for fl eet and business owners of GM 
cars and trucks, including dealerships potentially 
putting vehicles into on-location Maven stations.

Maven, which launched as an app-based short-
term rental service for GM in 2016, started a pilot 
program last year with Suburban Chevrolet of Ann 
Arbor in Michigan. Th e dealership owns the fi ve 
loaner service vehicles and shares revenue with 
the company when they are used by Maven users.

 Maven’s 
mobility 
plans come 
into focus
 Dealer test signals broader 
push into shared economy
Michael Wayland
mwayland@crain.com

see  MAVEN , Page  33 

hinese automaker Great Wall Motor 
Co. told Automotive News it is inter-
ested in buying the Jeep brand  and 
has reached out to Fiat Chrysler Au-

tomobiles to see whether a deal can be nego-
tiated. 

Th e move would slice Jeep  from the rest of 
FCA’s brands, leaving question marks over the 
future of Fiat, Chrysler, Dodge and Ram. FCA 
 already said it would consider splitting Alfa Ro-
meo and Maserati into  their own company. 

Great Wall President Wang  Fengying, listed 
by Fortune as the seventh most powerful wom-
an in Asia,  wrote in an email to Automotive 
News that Great Wall intends to buy Jeep  and is 
“connecting with FCA” to begin negotiations. 

FCA declined to comment. 
It is not surprising Great Wall wants Jeep 

only. Analysts say Jeep is unquestionably the 
most valuable part of FCA’s portfolio and the-
oretically worth more on its own than the au-
tomaker as a whole.   

Indeed, Jeep is the jewel in FCA’s crown by 

virtue of its global brand reputation and a 
mystique that goes back to its birth during 
World War II. Jeep may be the only thing that 
keeps suitors interested in FCA. It’s what has 
motivated deals going back to 1987,  when 
Chrysler bought American Motors Corp., and 
General Motors has taken a look at a tie-up 
between the companies at least three times in 
the past decade. 

And in April this year, FCA CEO Sergio Mar-
chionne told analysts it’s possible the compa-
ny could spin Jeep off  on its own. 

Xu Hui, a spokesman for Great Wall, fol-
lowed up on the note from Fengying in an in-
terview and said the automaker has indirectly 
expressed interest in Jeep but has not yet 

 Larry P. Vellequette,
Sharon Silke Carty and Yang Jian 

scarty@crain.com

Chinese automaker is ‘connecting with FCA’

C “

“

“We are deeply interested 
in the Jeep brand and have 
paid close attention to it 
for a long time.”
Xu Hui, Great Wall Motor Co.

see  JEEP , Page  36 

 Aston Martin  and Zagato team up 
on the Vanquish Zagato Speedster 
and Shooting Brake. Autonews.com/
Zagato
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Production Line page Mobility Report page
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Mobility Special Report 
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Legal file
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Special Section: New 
Supply Chain Solutions
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Exclusively sponsored supplement
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Special Section: 
Marketing
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U.S. Sales Report – Aug.

Production Line page
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Fiat Chrysler Automobiles

N.A. Production Report – Aug.

Mobility Report page

Legal file

Future Product Pipeline: Aston 
Martin, Bentley, Ferrari, Lamborghini, 
Maserati, Porsche, Rolls-Royce, Tesla

Paris Auto Show preview

Mobility Special Report 
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&cars concepts
6 • MAY 1, 2017

■ Get our Cars & Concepts newsletter 
delivered via email each Tuesday. It’s free. 
Sign up at autonews.com/carsconcepts

AMG chief predicts lineup of plug-ins
Amy Wilson

awilson@crain.com

EW YORK — With Mercedes-AMG’s
first plug-in hybrid coming to market
in the limited-edition F1-based hy-

percar, the performance brand’s chief ex-
pects to move to plug-in hybrids across the
lineup over the long term. 

AMG has dubbed its plug-in technology EQ
Power+, and the name showed up on the
AMG GT four-door concept unveiled in March
at the Geneva auto show. A production ver-
sion of the four-door GT is expected in 2018.

That will join the production version of the
mid-engine hypercar due at the end of 2018. 

The GT “is the next level because the hy-
percar is a very dedicated layout,” said To-
bias Moers, chairman of Mercedes-AMG.
“With the GT concept, it gives you an under-
standing of how we define the future of per-
formance in our standard platforms — in
our so-to-speak more normal cars.”

The production version of the GT will
launch with a conventional powertrain, Mo-
ers said, but a plug-in hybrid will be “not far
beyond.”

And plug-ins will
eventually migrate
across the AMG
portfolio.  

“Yeah, why not? Because
we are not able to change the future,” Moers
said. “We have to adapt to these new re-
quirements and regulations, and we have to
move forward and find new innovative solu-
tions.”

He did not offer a timetable for wide-rang-
ing adoption of plug-ins in the lineup.

Pure electric vehicles also have a place in

AMG’s future, Moers said. 
“I would be wrong to tell you no,” he said.

“I don’t know when down the road. But we
are not changing the future. It is going to
happen.” 

Mercedes sold a limited number of SLS
AMG Electric Drive vehicles in 2013. c

Chevy plans Corvette
anniversary edition

Acura’s mission for TLX: Fix styling

The 2018 Acura TLX V-6 A-Spec has 
appearance and suspension upgrades.

aguar will add the XF Sport-
brake, a four-door wagon
with a large, sloping glass

roof, to its U.S. lineup this year.
The XF Sportbrake is the first

Jaguar wagon to be offered in the
U.S. since the X-Type wagon was
available in the 2005-07 model
years. Jaguar sold only about 1,600
X-Type wagons in the U.S., a
Jaguar spokesman said.

The XF Sportbrake is closest in
size — and likely price — to the
Mercedes-Benz E-class wagon.
Other luxury wagons include the
Audi A4 Allroad, BMW 3 series and

Volvo V60 and V90. Buick has con-
firmed that it will offer a wagon
version of the redesigned Regal
called the TourX.

Jaguar has not announced pric-
ing or powertrains, but the XF

Sportbrake is likely to have the
same engines and transmissions
as the sedan versions, which in-
clude a four-cylinder diesel engine
and a supercharged V-6.

— Richard Truett

David Undercoffler
undercoffler@crain.com

OUISVILLE, Ky. — In the world of luxury automak-
ers, turbocharged engines reign supreme. Except

at Acura, which doesn’t currently offer a main-
stream model with a turbo in it — its low-volume NSX
supercar notwithstanding.

So with a refreshed TLX sedan going on sale later this
month, why not swap in a smaller, more efficient tur-
bo powertrain? Doing so would give a halo effect to
such an engine ahead of its arrival in the Accord due
for a redesign this summer.

For one, money talks. Keeping the powertrains as is
on the Accord-based TLX saved the company a bundle
of cash.

“It’s never as easy as plug and play,” Jon Ikeda, Acu-
ra’s general manager, told Automotive News at the me-
dia launch here. “The engines, the powertrains, this
chassis, dynamically, safety, everything’s been de-
signed around these engines.”

Acura says consumers who rejected the outgoing TLX
weren’t doing so because of the engine offerings. They
liked the four- and six-cylinder choices. The main issue
was tepid styling, so that’s where Acura spent its money.

The entire 2018 TLX from the A-pillar forward is new,
as well as the rear fascia and wheels. Acura also devel-
oped a new A-Spec model with appearance and sus-
pension upgrades.

Turbo TLX? That’ll need to wait until a full redesign
in roughly two years. c

XF Sportbrake to join Jaguar’s U.S. lineup

J Jaguar’s XF
Sportbrake
will join a
growing
number of
wagons in
the U.S.

Richard Truett
rtruett@crain.com

he first collectible car of the
2018 model year is a Chevro-
let.

It’s the Corvette Carbon 65, a
limited-production model that
celebrates the sports car’s 65th
anniversary. Most U.S. and Can-
adian Chevrolet dealers will nev-
er see the car. 

General Motors is building 650
Carbon 65s — 500 for U.S. sale
and 150 for export. That’s far few-
er than one car per dealer.
Chevrolet has 3,000 U.S. dealers
and 414 in Canada. The car will be
available in July or early August.

The Carbon 65 is a $15,000 trim
package option available only on

Z06 and Grand Sport models,
both hardtop and convertible.
Exterior features include a car-
bon fiber spoiler, cooling ducts
and ground effects, and a special
gray exterior with blue soft top
for convertibles. The interior has
a carbon fiber steering wheel,
special black suede upholstery
with blue stitching and special
sill plates.

Prices start at $81,490 for the
2018 Grand Sport Carbon 65
hardtop and climb to $99,490 for
the Z06 convertible. Shipping
prices have not been announced.
The Corvette began production
on June 30, 1953, and except for
1983, has been in Chevrolet’s
lineup every year since.c

Jeep Yuntu: Inspiration 
for new flagship in China?

Yang Jian
yangjian@autonewschina.com

HANGHAI — The Jeep
Yuntu, the luxury seven-
seat plug-in hybrid SUV

unveiled last month at the Shang-
hai auto show, could inspire a
new flagship for Jeep in China.

The Yuntu — Chinese for cloud
— was designed by Fiat Chrysler
Automobiles for its China joint
venture, GAC FCA.

“SUVs are the fastest-growing
segment in China,” FCA said in a
statement, “and the Jeep Yuntu
Concept showcases the potential
for the Jeep brand to keep ex-
panding in the country.”

While Jeep says the Yuntu was
designed only for China, where
government incentives are
spurring more automakers and
consumers to embrace electric
vehicles and plug-in hybrids,
some media reports speculate
the concept could also preview
styling cues for the next-genera-

tion Grand Cherokee or even the
Grand Wagoneer, which FCA
plans to revive.

“From 2018, Yuntu’s design
features will be reflected in the
new models of GAC FCA, from
fossil fuel to alternative-energy
vehicles,” Daphne Zheng, Jeep’s
sales chief in China, said in intro-
ducing the vehicle.

The Yuntu can drive up to 40.4
miles powered by batteries only.
The batteries can be recharged
wirelessly, FCA said, and the vehi-
cle has connectivity features such
as facial and voice recognition.c

Jeep’s Yuntu: Luxury SUV with a
plug-in hybrid powertrain

The 2018
Chevrolet
Corvette

Carbon 65
will be

available in
July or early

August.

Mercedes-AMG’s GT concept 
features the company’s plug-in technology.N
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