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Run opening ‘clips’
President Obama
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Chrysler LLC – Corporate Update

• History in the making

• Making some tough but necessary decisions

• Restructuring Plan – on track (30-60 days)

• Rebuilding relationships & earning trust

• Customer Service … #1 priority

• Paving a new road towards an exciting and profitable
future for all

_ (Customers, Dealers, Suppliers and Employees)
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Focus on Product
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Employee Pricing Plus Plus

PRICE
 +

MESSAGE
+

WEIGHT

PRICE
 +

MESSAGE
+

WEIGHT

 Simple message

Well organized

 DAAs aligned with
National

 Strong Dealer support

‘virtual showroom concept’
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“Virtual Showroom”
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88

50 Market Local
Media Buy
(May 3rd)

USA Today &
Wall Street Journal

(May 4th)

National Print
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Print - Jeep

Wrangler Grand Cherokee
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Print - Chrysler

Town & Country 300
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Print - Dodge

Journey Grand Caravan
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“We Build” - Interactive
Corporate site

Dealer site Owner site

Brand site



13

Prime Time
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Run “We Build” Spots

• Potential Restructure spot

• Omnibus

• Journey

• Town & Country

• Wrangler
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Come see what we’re building for YOU!


